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IN EVERYTHING | DO, | KIND OF LOOK AT TECHNOLOGY FROM THE

PERSPECTIVE OF — HOW CAN WE USE IT TO BRING PEOPLE TOGETHER

-JON MOORE, FACULTY
Al
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NEXT UP: SPUNK ANA-
LYTICS WORKSHOP
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THE MIS COMPETITION

The teams had 20 minutes to present their case solu-
tion, followed by a 10-minute Q&A session with the judges
to clarify the details of their business plans. In the question
and answer session, the judges challenged the students’
research to make sure they covered all the bases.

The competition was held in a closed room and the
teams were not allowed to watch each other present to
keep the competition fair, according to Jon Moore, the
coordinator of the event. Professor Moore, student work-
ers, judges; Shun-Yang Lee, Wei-kuang Huang, and Satvin-
der Mayall, and faculty in the department were the only
ones in the room during the presentations.

The competition attracted students with varying experi-
ence in case competitions. Some students said they had
never competed in one before, while others said they had
competed multiple times.




FIRST IN A SERIES OF TECHNOLOGY
WORKSHOPS

The workshop featured three different kinds of VR systems,
including Google Cardboard, Gear VR and the HTC Vive, a
fully immersive system. The HTC Vive was the main attraction,
the students lined up to try it out. The Vive featured a variety
of experiences, for both entertainment and education

One of the educationally focused games allowed users
to virtually enter and interact with the human body. It taught
users about the different parts of the body as they navigated
through, interacting with different parts of the cell, DNA,
proteins and more. Professor Moore said that one feature
allowed users to see what diseases and infections look like
on the inside, providing a more realistic learning experience.

NEW TECHNOLOGY

INNOVATION

The VR technology in the OPIM
department is being used for
recreation and experimental
learning, Professor Moore said.
Moore teaches a class at UConn
called Gamification in Business,
in which he hopes to utilize VR
technology. He said that the
department hopes to incorpo-
rate these technologies further
into the curriculum in the near
future. The department is
actively looking into how busi-
nesses are using virtual reality
technologies in order to prepare
students to use these types of
technologies in real-world
situations.
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STUDENT SPOTLIGHT -
MARISSA MAZUROK

SCHOOL 0|

As Vice President of the Information
Management Association (IMA), Marissa
Mazurok works along side the president,

"I Luke LaBranche, and acts as a liaison
' between the club and other outside
businesses.

Although now Marissa is an MIS major, she said she original-

ly planned to major in Speech Pathology. She said it was not
until her sophomore year that she applied to be an MIS major.
Marissa said that an internship at Peoples United Bank Head-
quarters in the Quality Assurance department coming out of
high school prompted her to enter the business field. She said
she absolutely loved the work she was doing there. She
saidthat she loved working with computers and with people.
MIS was the perfect combination of the two.
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RAMESH SHANKAR

Ramesh Shankar is an Associ-
ate Professor and the Assistant
Department Head of the Opera-
tions and Information Manage-
ment (OPIM) Department at the
University of Connecticut School
of Business. With a Ph.D. from
NYU Stern School of Business,
Shankar began his work at
UConn in 2004.

Aside from teaching at UConn,
Shankar is constantly conducting
technology research. His current
research focuses on Big Data
analytics, social media, strategic
analysis of digital goods such as
software, music and video
games, and the impact of infor-
mation systems on business
processes and the structure of
firms.




